
 

 

 

 

SEMINAR INVITATION 

Moral Emotions in Psychology 
with applications to corporate and government social responsibility 

Professor Richard P. Bagozzi 

Distinguished scholar of consumer behavior and the social psychology of human action 
Dwight F. Benton Professor Emeritus of Marketing, University of Michigan 

FRIDAY 25 SEPTEMBER 2026 

11:00-14:30 

LECTURE 

11:00-13:00 

BUFFET 

13:00-14:30 

 
Department of Economics and Management “M. Fanno” 

 Via del Santo 33 | Padova  
Seminar Room, 1st floor  

 

About the seminar 

Professor Bagozzi will trace three traditions in the study of emotion: basic emotions, self-conscious emotions 
and moral emotions. He will show how moral emotions arise when people perceive organizations or 
governments acting well or badly and how these responses can lead to positive or negative action. 

The lecture will connect this framework to corporate social responsibility and briefly address the challenges 
artificial intelligence faces in representing emotional behavior. It will conclude with research conducted with 
Silvia Grappi and Simona Romani on the use of empathy in chatbots responding to consumer problems with 
products and services. 

 

Audience 

Fragrance and Cosmetic MBM Master students and faculty, with scholars from across the University interested 
in consumer behavior, psychology, marketing, ethics and social responsibility. 

Please join us for the lecture and the buffet that follows. 

For more information about available seats, please contact: 
📧 mbm.economia@unipd.it 

 

https://share.google/Zb7iB0TZ6nLuykVBo
mailto:mbm.economia@unipd.it

