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Luigi Boaretto

Luigi Boaretto is the Global Head of Strategic Planning & Commercial Excellence.
He holds a Bachelor and a Master Degree in Chemical Engineering at the University of
Padua, and a MBA degree at BBS (Bologna Business School).

With more than 20 years of international experience in pharmaceutical and chemical
business, he has gained work experiences in ltaly, Germany, UK, Chile,

China, Mexico and South Africa.

Zambon is a modern chemical-pharmaceutical company, founded on the history and values of an

Italian family owned enterprise, with ambitious plans for growth.
Zambon's growth will be driven by further internationalisation, core products maximization and
gradual increase of focus on specialties like Parkinson’s Disease - CNS
and severe respiratory diseases




